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                                                 INSTITUTE OF ADMIISTRATION & COMMERCE
SOCIAL RESPONSIBILITY SYLLABUS

COURSE OUTLAY

SECTION 1

Definition of Social Responsibility

-The nature of Social Responsibility

-The role of Social Responsibility in business

-The main characteristics of Social Responsibility in business operations.
SECTION 2

Organizations involved in Social Responsibility and their roles.

-Government role

-Public/Private companies role

-Local authorities’ role

-Non profit making organizations

-Multinational Companies ‘roles

-Educational Institutions’ Role
SECTION 3

Environmental health issues.

An analysis of the environment as:
-An extraction and dumping place

-Waste management

-International laws that govern waste management

-The effect to business of environmental health and waste management
-Developments to safe guard the environment reclamation, re afforestation , recycling
SECTION 4

Occupation, Health and Safety

-Consideration of the human resource in an Organization
-Occupational issues with regards to work environment

-Labor relations

-Occupational Safety and Health Act ie its implication to the protection of workers

Unions and their assistance to the issues of OHS

Policies of the International Labor Relations (ILR)
SECTION 5

Corporate Governance

-The role of Corporate Governance to Social Responsibility programmes
-The meaning and characteristics of Corporate Governance

-Protection of the community using Corporate governance  as a measuring tool eg Anglo Saxon Model, King Report(2002) or inclusive approach, Triple  bottom line 

SECTION 6
Social Responsibility in Community Development

-An outline of individual’s contribution to the organization leading to behavior change and individual performance

-Benefits of Social Responsibility to both the community and the organization

-Community empowerment through Social responsibility programmes/projects.
-Merits and demerits of offering social; responsibility programmes to the community.

SECTION 7

Tools of impacting Social Responsibility 

-Identifying of tools that can be used

-ability to explain the following as tools used to implementing social responsibility

i) Sponsorships ii) exhibitions ii) special events IV) corporate image and corporate identity v) entertainment programmes e.g. soccer, drama, music
-Publics identification eg opinion leaders, employers, customers, community
-The role of the identified publics to social responsibility programmes/projects
SECTION 8

Politics and Social Responsibility

Cultural values of social responsibilities that includes
-language usage

-content

-power

-information flow

-time

-Propaganda implications and how it affects effective Social Responsibility

-the images that results from political connotation of social responsibility eg mirror image, wish image, multiple image, current image, corporate image

-Norms and values of leadership styles in Social responsibility programmes 

-Conflict types and handling them

-group dynamics

-communication styles

Change management
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